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12 Type of Studies Module Study Name - ID Product Used Study Description Study Design Study Outcomes
Eligible subjects in the nicotine user groups
participated in the study for 14 days, while non-users
Nicotine pouch users: One Swedish Match brand nicotine pouch SM 22-03 was a multi-center, cross- of TNPs participated for 1 day, excluding the up to 28-
product (usual brand) containing 3-16 mg nicotine per pouch sectional, four-group, non-randomized day screening period. Following a screening visit (Visit
Snus users: One Swedish pouched snus product (usual brand) study completed in Sweden, designed to 1), all subjects attended Visit 2 at the study sites.
Biomarker Study 5.2 SM 22-03 containing 4-20 mg nicotine per pouch assess BoEs and BoPHs in current, daily After initial collection they exclusively used their (b)(4)
Combusted cigarette users: One commercially manufactured users of nicotine pouches, snus, or product of choice ad libitum for 14 days, following
combusted cigarette (usual brand) combusted cigarettes, relative to non-users |their regular usage pattern and documenting.
Non-users of tobacco/nicotine products: None of tobacco or nicotine products (TNPs). Addtional samples were collected followed by the
analysis of BoEs and BoPHs and interviewed for
13 adverse events (AEs).
SMNA 5240072 was an observational survey . .
) Data were obtained using responses from a
Observational Survey study conducted to assess perceptions of customized web-based survey of invited consumers
6.2 SMNA 5240072 [N/A and likelihood to use the proposed MRTPs i ) : o (b)(4)
Study ) ) i who met inclusion and exclusion criteria and who
with the reduced risk claim among 3400 U.S. agreed to participate
14 adults (21+) in five cohorts )
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Confidentiality Statement: Data and information contained in this document are considered to constitute trade secrets and confidential commercial information, and the legal protections provided to such trade secrets and confidential information are hereby
18 claimed under the applicable provisions of United States law. No part of this document may be publicly disclosed without the written consent of Swedish Match USA, Inc.
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